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Display

SEM 1.190 1.838 2.114 2.326 2.442 2.564 2.692 2.827
Mobile 119 405 808 1.206 1.562 1.831 2.303 PR
Affiliate 30 41 53 64 70 74 78 81 86
IPTV / Web TV 1 1 3 8 14 20 25 28 29
InGame 3 5 14 2 35 42 48 53 56
Sonstiges 0 0 0 1 6 10 15 20 28

- Gesamt Online 2,822 3.846 4854 5944 6.871 7.526 8.209 8.899 9.458
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