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ABOUT THE REPORT

JAsOn kEATH ceo - socIal Fresh @jasonkeath
As the Founder and CEO of Social Fresh, Jason Keath curates some of the 
smartest voices in marketing. He has trained digital marketers at over 200 
Fortune 500 companies. He is cohost of the Social Toolkit Podcast and editor 
of SocialMediaCurrent.com, a daily news source for social media professionals.

JEREmy GOldmAn ceo - FIrebrand group @jeremarketer
Jeremy Goldman is the founder and CEO of Firebrand Group, an award-
winning futureproofing firm focused on building powerful brands through 
innovative digital marketing, and counts Unilever, L’Oreal, Consumer 
Reports, and Movado among his clientele.

AUTHORs

The insights and data in this report are based on a Social Fresh research survey of 551 
digital marketers. We targeted social media brand marketers and decision makers.

The goal for this report is to explore how social marketing budgets and resources are 
being utilized today and in the future. There are clear signs that social media continues 
to mature as an industry and marketing specialty. Positive ROI is strong, social advertising 
use is high, hiring is robust across many roles, and content marketing efforts are diverse 
(including many brands investing in video).

Purchase the premium version of the report at socialfresh.com/fullreport.

https://socialfresh.com/fullreport
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•	 551	Online	surveys

• source: Respondents were 
reached by Social Fresh, Firebrand 
Group, Simply Measured, with 
targeted outreach through LinkedIn, 
Twitter, and Email 

• FIeld dates: March 8-17 2016 
• QualIFyIng crIterIa: Digital 

marketers whose responsibilities 
include social media marketing

respondent demographIcs:
company type
BRAnD — 64%
AGEnCy — 30%
VEnDOR — 6%

role senIorIty
MAnAGER — 41%
DIRECTOR/VP — 34%
C-LEVEL — 13%
OWnER/FOUnDER — 7%
EnTRy LEVEL — 5%

top brand IndustrIes

mETHOdOlOGy
EDUCATION 11.5%

NON-PROFIT 8.7%

CONSULTING 8.4%

SOFTWARE 8.1%

HEALTH CARE 6.8%

RETAIL 5.5%

IT 5.5%

FINANCE 5.2%

MEDIA 4.5%

HOSPITALITY 4.5%

FASHION 3.9%

RESTAURANTS 2.4%

REAL ESTATE 2.1%

GOVERNMENT 1.6%

PROFESSIONAL SERVICES 3.1%

CPG 2.9%

USA 64.4%

CANADA 7.1%

UNITED KINGDOM 5.3%

AUSTRALIA 3.5%

INDIA 2.0%

NEW ZEALAND 1.6%

SOUTH AFRICA 1.6%

ITALY 1.4%

N. AMERICA 75%
EUROPE 11%

ASIA 6%
OCEANIA 5%
AFRICA 2%

S. AMERICA 1%

ENTRY LEVEL 5%

MANAGER 41%

DIRECTOR & VP 34%

C-LEVEL 13%

OWNER / FOUNDER 7%

geography - country
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sOciAl mEdiA GOAls
what are your top socIal medIa goals?
n=544

awareness Is the 
most popular socIal 
medIa goal by Far
Awareness was the most 
oft-cited goal from our 
respondents, with more 
than three out of four 
executives naming that as 
a top social media priority.

AWARENESS

76%

LEAD
GENERATION

47%

CUSTOMER
LOYALTY

34%

SALES

28%

CUSTOMER
SERVICE

17%

“The more each brand 
focuses on awareness, 
the more noise we’ll 
have in social, and it’s 

already noisy.”

Jason Eng
Digital MarkEting 

CoMMunity lEaDEr, iBM
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sameer kazi, ceo of simply measured, had a similar response to the 
popularity of Awareness as a social media goal. “For social to become a 
true signal, a real tactic, it cannot merely reside at the top of the funnel. 
All companies should demand more clarity about the role that social 
plays in driving those conversion metrics that matter most.”

Conversion Goals Should Be A Larger Focus
47% listed lead generation as a top social media goal and 28% listed 
sales. These are the numbers that provide us the most clarity to how 
social media is supporting the growth of a business, and yet they are 
not supported by even a majority of respondents.

One caveat that may be affecting this is that some businesses have less 
opportunity to measure lead generation or sales for a variety of reasons. 
Many consumer brands simply are not able to track sales and may not 
use lead generation as a core element of their marketing. That definitely 
affects these numbers out of the starting gate.

And yet, tracking form conversions and hard sales are still the clearest 
metrics we can garner from social media efforts.

“Instead of looking 
at social as a tactic for 
one part of the funnel, 

marketers should 
measure how social 
impacts each step of 
the buyer’s journey, 

and use that insight as 
a map to inform tactics 
and improve results.”

aDaM sChoEnfElD
CPo, siMPly MEasurED
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“Every business should measure the conversion of their social media marketing,” said 
jason keath, Founder and ceo of social Fresh conference. “Some businesses have a 
barrier to measuring conversion because they are not an ecommerce business or they do 
not own the stores where their products are sold, but there is always a way.” 

“Even if your primary social media goal is not a sale, but focuses on awareness or 
loyalty or customer service, there are metrics you can put in place that help you define a 
conversion of those goal. you just might have to spend a little more time and creativity on 
the strategy side to put that measurement system in place.”  

“The	people	most	likely	to	pay	attention	to	
your	brand	in	social	are	current	customers.	
Customer	loyalty	and	customer	service	
objectives	are	vastly	under-embraced.	

Embrace	that	organic	social	functions	more	
like	an	email	newsletter,	and	think	strategically	
about	how	you	can	use	social	to	take	people	
who	like	you	and	make	them	love	you.”

Jay BaEr
PrEsiDEnt  
ConvinCE anD ConvErt
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what socIal networks produced the best 
roI In the past year?
n=456, SELECT UP TO THREE

“I keep on hearing how Facebook 
is slowly dying, but apparently that’s 

not the case.”

Jason Eng
Digital MarkEting CoMMunity lEaDEr, 

iBM

It’s a common reFraIn In the medIa and on 
marketIng blogs that Facebook Is dead (or 
dyIng) when It comes to busIness success. 
However, our survey results reaffirm that virtually all 
digital marketers believe Facebook to be essential to 
social media marketing success. 95.8% of respondents 
included facebook as one of their top 3 social 
networks for roi.

The methods for how marketers get results from Facebook 
have and will change, but the world’s largest social 
network continues to create the future of the social 
marketing industry.

95.8%

63.5%

40.1%
37.7%

10.4%

3.9%
2.1%

(SLIDESHARE)
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whIch socIal networks do you plan to 
Invest In most over the next year?
n=519, SELECT ALL THAT APPLy

dIgItal marketers plan to Invest In the 
platForms they already consIder to be useFul. 
This is clear because the 4 most popular social networks for 
ROI (Facebook, Twitter, Instagram, LinkedIn) are also the 
most popular for future investment. Meanwhile, Pinterest and 
Snapchat are seeing limited future investment, comparatively.

Instagram rose from the 3rd most popular answer for our 
ROI question to the 2nd most popular answer for where 
respondents plan to spend the most money in the next year.

“Snapchat. It’s the new bright-and-shiny social 
network, but I still think it’s lacking from a 

brand marketing point of view. The analytics 
aren’t there yet and it’s a difficult channel to 

show ROI.”

kariannE stinson
MarkEting ManagEr, 

MiCrosoft

SOCIALFRESH.COM/FUTURE
N=???

76%

42.1% 40.7%

35.8%

12.2%
10.7%

FA
C

EB
O

O
K

IN
ST

A
G

RA
M

TW
IT

TE
R

LI
N

KE
D

IN

PI
N

TE
RE

ST

SN
A

PC
H

AT



The Future of Social | planning + strategy 9

TimE sPEnT

CONTENT
DEVELOPMENT

18.5%

CONTENT
DEVELOPMENT

18.5%

EXECUTION
45.5%

STRATEGY
40.5%

PROMOTION
14%

SOCIAL
ENGAGEMENT

14.7%

PUBLISHING
TO SOCIAL
12.8%STRATEGY &

PLANNING
12.5%

LISTENING /
MONITORING

12.3%

SOCIAL
ANALYTICS

9.5%

SOCIAL
ADVERTISING

7.1%
INFLUENCER
MARKETING

6.8%

MANAGING
AGENCIES /

CONTRACTORS
5.7%

how much oF your 
team’s day Is spent on 
the FollowIng tasks?
n=522
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what are the most common roles beIng hIred For?
n=222

there Is a hIrIng Focus on 
content, engagement and 
publIshIng, as companIes seek 
to push more volume In theIr 
socIal eFForts. 

The lower number of hirings for social 
media directors and digital strategists 
- relative to that of developers and 
managers - demonstrates brands’ 
belief that they already have a solid 
approach, and mostly want to add 
more to their output.

There were 60% more respondents 
interested in hiring someone in 
Content Marketing or Content 
Developer, as opposed to a Social 
Media Manager or Director. Clearly, 
the driver of social media marketing in 
the future is content creation.

CONTENT
MARKETING

CONTENT
DEVELOPER

SOCIAL
MEDIA

MANAGER

COMMUNITY
MANAGER

SOCIAL
MEDIA

DIRECTOR

DIGITAL
STRATEGIST

56.8%
58.6%

60.8%

35.1%

11.7%

11.7%
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WHAT sOciAl nETWORks ARE yOU AdvERTisinG 
On AT lEAsT OncE A mOnTH? 
n=454

“It’s wild to see how quickly 
Instagram has grown as 
an important channel for 

advertisers. Twitter’s offering 
has been around for years 
longer, but Instagram is 
on pace to overshadow 
it in less than 1 year from 

coming out of beta.”

Justin kistnEr
vP of ProDuCt, MiXPo

61%

29.5%
32.3%

23.1%

8.1%

4.1%
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Image-based posts remain 
the most popular option for 
content, and for good reason. 
They are familiar, easily 
digestible, and the formats 
with which content creators 
are most comfortable. 

Blog posts (58.1%) and videos (45.7%) were the 
second and third most popular types of content 
to be produced by respondents on a monthly 
basis.

Infographics, fourth most popular, have a strong 
presence in these results as well, helping brands 
to present data in a simple and impactful way. 

what types oF content are you creatIng at least 
once a month?
n=551

IMAGES 79%

BLOG POSTS 58%

VIDEOS 46%

INFOGRAPHICS 27%

CONTESTS 21%

SNAPCHAT STORIES 15%

SLIDESHARE DECKS 11%

WHITEPAPERS 14%

WEBINARS 11%

SURVEYS 9%

LIVESTREAM VIDEOS 8%

PODCASTS 7%
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most popular socIal medIa soFtware
n=377

hootsuite and buffer are by far the 
most popular freemium tools available 
to social marketers. They both have a 
massive awareness in the industry and 
utilize their free features as a strong 
marketing funnel. Both also continue to 
grow their feature-set (free and paid), 
their customer revenue, and investment. 
Hootsuite especially showed up with the 
largest share of social media software 
use in the industry, with almost 44% of 
respondents listing the app. 

sprout social was the most 
popular paid software tool listed by 
respondents, third overall, at 12.5%. 
Tweetdeck, popular amongst Twitter 
‘superusers’ came in as the fourth most 
popular software overall. 

simply measured was the top result 
for listening and monitoring focused 
software, and fifth overall at 7.7%.

HOOTSUITE 44%

BUFFER 14.1%

SPROUT SOCIAL 12.5%

TWEETDECK 8.8%

SIMPLY MEASURED 7.7%

SPRINKLR 4.5%

HUBSPOT 4.2%

SALESFORCE 4.5%

ICONOSQUARE 4.2%

SYSOMOS 2.9%
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how much oF your day do you and your team 
spend on InFluencer marketIng?

We reached out to  
nicole d’alonzo,  
founder of victory rituals 
for comment on some of 
our Influencer Marketing 
focused results. She 
was not surprised to see 
influencer marketing with 
a low budget and lower 
hour numbers compared to other industry tasks. 
She noted that “Agencies are the best equipped to 
manage influencer marketing projects.”

nicole added that the “logistics and laws around 
influencer marketing are complex and capricious. 
It not only requires strong networks and community 
but also constant knowledge sharing. Agencies, 
when compared to brands, have entire teams 
devoted to staying on top of changing platform 
rules and regulations that are essential to inflencer 
marketing success.“

InFluencer marketIng receIved the 
lowest average budget and next to 
lowest results For tIme spent. This is less of 
a reflection of the importance of influencer marketing 
and more of a suggestion at the complexity of what 
is involved in running an influencer program.

6.8%
AVERAGE



purchase the premium, 
70+ page Future of social 
Marketing Report at: 

socialfresh.com/fullreport

https://socialfresh.com/fullreport


Thank you to those who filled out our survey. And industry experts who provided 
comments on the data we collected. 

about socIal Fresh
Social Fresh is a social media training and education company. We are a community 
of industry leaders, disruptors, and strategists. We know that inspiration is essential to 
education and everyone has the capacity to be more creative. SocialFresh.com and Social 
Fresh Conference provide actionable marketing resources to help businesses drive ROI. 
Attendees return each year for high-level content and the best networking in the industry.
learn more at www.socialfresh.com

about FIrebrand group
We are an nyC-based collective of experienced strategists, creatives, marketers, and 
storytellers. We provide beautiful and forward-thinking solutions to business objectives. 
Firebrand Group brings an insightful approach to innovative global brands and startups 
alike. Our tendency to ask “what if” allows us to break new ground with each and every 
one of our partners.
learn more at www.firebrandgroup.com

about sImply measured
Simply Measured is the most complete social analytics solution, empowering marketers 
with unmatched access to their social data to more clearly define their social strategy and 
optimize their tactics for maximum impact.
learn more at www.simplymeasured.com

AcknOWlEdGEmEnTs

firebrandgroup

https://socialfresh.com
http://www.firebrandgroup.com
http://www.simplymeasured.com
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thE BEst rEsults-foCusED  
soCial MarkEting ConfErEnCE 

rEturns to orlanDo this suMMEr!

get InspIred
LESS theory. MORE strategy and 
execution. Actionable presentations, high-
level content & conversation take priority.

connect
Our community of social pros is 
unparalleled — knowledge share 
with industry leaders and partners. 

workshop
Join the pre-conference sessions for 
intensive, hands-on training led by 
subject matter experts.

“The most useful conference I’ve ever attended.” 

presentatons by

sOciAlfREsHcOnfEREncE.cOm

http://2016.socialfreshconference.com?promo=FOSpdf&isTracking=true

